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46,476,422.53 11,844 028.77 (7,132,272.78) 51,188,178.52
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1 6.0, 65 30 n.b. 66
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sn AR dze
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524 (9,366,385.71) (1,790,884.00) - - {11,157,269.71)
Auniwdbifidheu - qv8  8,402,964.96 6,724,202.47
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o1 Ui 30 fueney 2567 uay 2566 Tdiusenoudne

Guanmuirsosilogunssinisyszus
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2567 2566
(UFudgsln)
3,978,872.80 3,978,872.80
6,623,125.62 7,616,403.74
10,601,996.42 11,595,276.54
ym
2567 2566
6,223,073.69 18,452,524.88
10,707,349.88 6,223,073.69
6,926.31 (2,524.88)
(6,230,000.00)  (18,450,000.00)
10,707,349.88 6,223,073.69
um
2567 2566
(Uuusabm)
247,146.73 247,146.73
510,386.58 510,386.58
29,349,018.41 29,503,403.67
30,106,551.72 30,260,926.98
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‘ 2567 2566

wilaumudyyaindusnn 43,595,909.19 88,069,982.85
vilAumud Ty 11,844,028.77 5
ﬂ%’uﬂqwﬁﬁumué&umv&ﬂ (6,972,993.83)  (37,694,186.55)
u'f‘iuﬁfumﬂmiﬁﬁﬁﬂwﬂﬂamamﬁaiaﬁ’ﬂﬁm%’ 3,220,630.85 4,312,222.65
Fuinetisy (14,219,759.55)  (11,092,109.76)
squuﬁﬁumua’mmwﬂ 37,467,815.43 43,595,909.19
s dawiidsiuadisslunid (8,838,811.31)  (12,787,998.39)
ALy - qw‘ﬁmnﬂmﬁﬁaﬁmum

Frzlunild 28,629,004.12 30,807,910.80
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2567 2566
(USuugilmi)

YARUNUAUIIN 63,725,510.47 38,987,213.87
J,fi},[ FENINNM 7,389,485.52 29,972,258.56
71,114,995.99 68,959,472.43
#in Fuiillumeldseninenn (7,497,714.75) _ (5,233,961.96)
goARasn LT Fuit 30 fiugeu 2567 63,617,281.24 63,725,510.47
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2567 2566
836,340,171.27 876,094,552.45
(39,363,888.46)  {39,754,381.18)
796,976,282.81 836,340,171.27

AdeusirassdunsnddmiudAuantuit 30 fuetey 2567 wae 2566 91U 39,363,888.46
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UM Uaz 39,754,381.18 um mwawu Juganuseldanmsiuvinmcmesuiudeniu

v

20. mszynwunaUTslsnininauszezenn
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fosunignulumsszanunisanuminnmsadiamansUssiudy

fn3Anan
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AT ILTOY

WU 1 U
2567 2566
35,815,568.00 60,344,291.00
3,926,673.67 3,885,644.67
995,672.00 918,996.00
40,737,913.67 69,148,931.67
- (2,046,266.67)
= (31,287,097.00)
a0,737,913,67 35,815,568.00
2567 2566
2.78% 2.32%
6.00% 6.009%
0.009% - 15.00% 0.00% - 3.00%
TMO 2017 TMO 2017
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2567 2566
ABmsdndih 3,966,231.56 4,909,080.32
Ansssunundndieinuvia 43,723,668.37 39,773,568.73
AETTLTENTONTI 9,288,695.91 8,962,077.81
Assnuilennsldaanui 16,886,137.92 15,582,341.91
Al wariaeiod 779,166.13 722,078.42
Juq 10,395,969.53 8,753,354.89
RN 85,039,869.42  78,702,502.08
22. swlfiand
U
2567 2566
Malfdntranmsuazitau 65,711,290.54 64,286,957.77
s1ldenigdun 5,151,925.18 4,526,321.66
91 ‘ 70,863,21572  68,813,279.43
23. swlédy
U
2567 - 2566
penduSuRuhnsunms 4,779,118.82 2,507,188.71
gl thussun 18,660,146.42 16,286,505.12
avismsdnduduseld 8,321,470.08 5,874,469.58
suldannisiuuine 42,015,743.46 39,754,377.18
srelgaug 2,911,152.54 6,819,174.99
T : 76,687,631.32  71,281,715.58
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VLS

UMW)
2567 2566
43,592,462.70 45,930,868.90
36,232,741.58 34,912,815.68
79,825,204.28 80,843,684.58
56,734,585.95 56,293,481.74
7,374,145.62 3,734,789.00
64,108,731.57 60,028,270.74
143,933,935.85 140,871,955.32
2567 2566

(U5usaloi)

5,882,421.78 875,544.37
100,327,048.65 102,224,350.64
18,102,002.24 16,913,252.02
1,500,528.18 537,241.41
1,471,471.24 1,604,218.26
2,170,455.48 1,653,455.26
7,736,206.81 7,759,691.79
58,083,925.04 57,608,000.78
14,416,927.72 3,429,198.61
209,690,987.14 192,604,953.14
(wihae : um)

] NEUSAATE
5,861,197.41

1,032,026.80
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(USuusalu)
SaAMIdzIUUA 26,911,357.95 56,126,284.61
Ruyuaiasunisuszeosnisasmiutan (632,388.13) (1,682,632.54)
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